SHA NE =28

Ho

|

| AR AR AR
i R I I VR - O B
il A AR ARAEAR-EE-AN-
| oo | e | | 9 | o | o | mr
g | o oo | oo | dp
TR T R A THE T R W R
EOWITN [HTEIsxIArN® O[O0107]0 ©Ol0 |0 ©Ol0 |0
mm o) o 1 e Gl w LTE - U
i O N N O7TOo10 ©
X
.ﬂAII ﬂA_l Hﬁ w X H._ ﬂa % ‘__o T
me N mK TR o e N < Bk oo O] OO0 O0O]O|]O|O]O © @)
o O | © O] 0 ©)
T W
ww R < H o ©] 0 O|lO0O|O| O|O|O]|] O] O (@)
Mw X N ™ m O
° i 2
of X A W O] O|O0O][]O|O0O]©O]|O ©
T T N = U e
T o W 32) 32} 32) — 32) 32} 32) [32) 32) N 32) —
o &R o o o % o el o o o ™ o ™ o
5 % T i
7| 2|22 E|IE|ls|z|2|s s .z
o sl | F|E | |5 L2 I i 2
il M I I G O I o I I e R B i
() 09 =S ® o |2l | k| Y| @ |ETY
£ © " F M| = o R I o B R O N
To o wnox B M = [a) oy e 3 ™
o o H Rl B = oy o
e B
EREN Il " OB R TR OB R PR PR TR TR TR T TR T
T~ — o




P/NP
O
@ ©
@
: ©
1
El .5 - @
A2 3 0 | |
A | HAZRA ) sk @ |
A A S - : |
A — 1 @ @
: EHT‘YLBHXJEH 5| 9 |
E Fa7| gz - @
S ol : @
g ejuojs} : @
Z - ; |
46 o o] o]} © ©
g Aol ik @ - i
G NA4718 3 - @ |
: u U A o] 5 : @ :
EaS 2R s : | |
= Aﬂ EE © g |
: A
: AR IS ES | @
. - A 24 3l 1 : @
. LB HGA 3 © @
; %h_ | 3 : P/NP
: d 2 <5 2 |
; Bl A} % - : @
: = 1 2| © . @
ML 3 @
ﬁ R 110 @
: 7 A 2} 05 : |
: TR 24 |° | @
;E AF3 5 ; sk @ |
‘# e 2 © ©
% A : @ @
;E UCC A2} H + @
A‘j oflo]E] B = : |
| E 3 | © P/NP
3 SE o] HE {o @
Z] El}\:]_‘laﬂ : @ —%%
A YA 25 3 @ |
| | 3 . 55
ﬁ i 1 © @
=] oatel - : |
! AA 2 : @
: T2 |
EREE: 1 1 @ i
L @
: R73 4 - ©
: - =+ 3] 3 :
G 12Ad &2 3 - @
A o | :
a o7 5 2
4 BTL g
g | o4k 7}
Au}
%l




P
- § NCSF}-=(P
- - AHPP
0 el
NCS¥} 1 )
@ @ © Zed
SRy
d12H <5 - @ | F
A
HE B @
; FUA o)A - |
:E i WH?J]E‘PJ @
ZulAE : |
AT o i
L 4 - O
;L; Fav| o] |
by o] A& O - @ B
L ]um CSs}
= 121 . | }
O °
| E @ - - IPP;HX‘—:J 194
R EES °l |
XL H ﬂ @ T5
4 0:1)\01—1:!] 5}
%j o
: A= - |
: - )
ﬁ AR 7))
: i e AT
A8
. o O
il




A G SHARA S 3t sk NCS ZHE Al 5] &

ZEH}E Qo

B geH, 282 deH, AFEASS, 2 2EEY - BE8EH, sEARAH I,

#5494, PHA I EFLFINNARAZZY LS A4 7|k f5o 33

7 Al
A
44 M iy
8 =92 21234 saes seRslas Az 15
d = o) | 4 | 7oy
;—’{ g |7
o ARSI
w73 0201030209_15v | A2 £43}7] e
7 - A 3 A ARSI DA | = -
g ME S a3 agan (deld s ABREFNH 30
= ol o] B & 2] 1A "Hele &AL 5
27 vlelE) gy [FHEELD
Bl 23 X F]
A 0201030108_16v |2 18 S3E 2AE
e = 3 _5“207] %:]_‘—v TBOI' U]-?-HQX‘]F:F7]
BHHE | 5 ; 3 |45 v} B A 2 71 3] L501_ 310 v
% = ﬁ]il—/;‘% E’]’ﬂ]Eo] @8374]@1 ﬁwf:la:l -
o 5}7]
- El
He . 0201030112 16v |AFAE  FAAA o 10 )
R RE 3 Ane sga) G5
Sas |4 a3 P nasas wEae eusous|TREEAS 3100
C-j_ N A=k Fystr] EXI
0|
e
0201030106_16v |AFAH  F@3k7)/A
3 A AR FA
e wan A% [Bels) oA
d 9 15
A |5 | 23 s 9w 15 |30 v
e = 0201030114_16v o] 3) AF Z 7] 3)
3 goaelAY et | s
e FENESEE
4 e




10. w3&E A8

Oddt$9l o]s(ntroduction to Broadcasting/1-2/7 /387 /3A]71)

T2 AUASle Fad AFUA A FAolth. B F&Ee wE A T4 Jx Ad
< 5 = BXE o OE A A, FAF, qAHE, w312 A4S 278
FAEste] EAES olsstal oo g BiRA HES FeFdiot

o
i
ok
rlr
PO

OPR9] o]3(Introduction to PR/2-1/28/33+4/3A17H)

PRO| T3 712A4& 2 dEFJHoIT B AEAM= PRY 7z MEdF HEE o
Mt AP, AA AFES 5 T SHoA PR @S BA%T =& PR Atg A
EE 53 PR Wig H#H & 2 AFAH 58 AL A% 7R AL 580

O%94¢] o]3)(Understanding Image/1-1728/38-4/3X)17H)

o] H&EL wmrjojYFFastae] VxR EOZA, AUYALS] GG tF oFE ER

E AE FHoF 3t} ofgy o AFRE FAUER stog AulAbe I VxH

olFlE B A4 AFHAA U olFE =RIE AL H2 o]
[e)

AN =
Hgo g Sty S ashdoA e dgo iz d&

ol

A

o}
2 A4 FFsA 2 Holth

T

Y

OF 19 o)3(Understanding Advertising/1-12/3874/3A17h)
Fadhel] e dEAAROZA, FuxF, AMFa, AoFa, 3 o
o &aHA W 3 FrIAHE, Fa 7hy A, Fa olE, B AT

A sl iE 7xAH e AT

rO
2
L

O¢IE Yl muld(nternet and Mobile/1-1/241/38+A/3 417D

o] I&E& Has| o] alAgolet & 4 v AUy mapde g MEZH HHe 3
Eolt}, o7l UAEU T mapde] JAZRE v BEgiAE FRHoZ HES
o =S AX], A, ARSESE A4S 3 S

OulA" 9] o]s)(Introduction to Marketing/1-27 H/38}34/3A]31)

A ] EA, niAE 2AL, uiAE 2o 713, XY Fo| et A H&
S olFiFtemN FE uAE BHAA olFEE et 53], ASWste] ©rE o}
AR A 71| WstE g ozA mYAsle] F82 AR YR ] FIVME
vl &},

Om)t)o] 9] o)3)(Understanding Media/1-2/7 /383 /3A) 71
Aol ARSlo| A wl2FAF YA AL HlFo] ul 7] wiFol, oo tig o]& % AAH
&, 7ALA o i o= oot o]Hd YAA B HEoME FAAL, b



A, &4, 83 5o mzryoje] A AAol the 7xA e olETHeE

of

B,

O217rAF Y Al o) A(Introduction to Human Communication/2-1/7241/38+4/34]71)

o] &A= QIzto] Aoprte=dl ARl AFUAelde 72 dYE vl thedA
FuAleldad Az f AxryAeld a8 IF 2 =2F ARUAClAY & dgE
gkEgith obeg w3ATEY ARFrUA A Aol F& Hil&Th

O3 1785 ¢l (Advertising Campaign/2-1/241/38+3/3X)31)

o] L& g FuAHI AHE Fof E43] Eo=H I Aol ofd BEFo=
AZHARNT 1 EF& @437 98 old BHE Agsgen, 1 A9 5% A4 E
24 PEA oA HHAPEA 1 olFE FolRi EAF Fo=EH, JHUEE JH7
BuAH A digt oldle} FHE 222 FIAAA AFE FHY 5 JE TS Z
Z & UA=EE F=d JdFUD E3F) HZ SNSo XAl Aoz gAY AH (LA
AH Y T840 FUHEHIL J=uth, olo tid ol AHQL AFFHY 7[2E v

S U= FEAE o £Yd T BEe} ¥ 5 A&k

O3% 17} 9] (Advertising Copywriting/2-1/74/38+8 /3471

o] HEAE Frtyle] Z|2/NEAHA Fastye] I, HAAA, Favtyle] AFAE,

7t gtolE o] AT 4 T Mso=AN AFHY Fa M9 E A% JIxAN e e

ok 3], B E A FAS By =3 B Fu AFE ASFo A s

83E Edohol 4L Bty g o3 R FyFolHEA Y J|2H AY R F
5 8 oy, Adie oldista, 2459 e WAAE HEdUE BId

o o3l d73l= FHolth

Omnlgo] AFYA el FoJ(Readings in Media English/2-1/A41/38+7 /347D
o] HEoAE FASIA O A= Fo] ¢7] AES Fuistry] flst] mHo & ARY
Aol T wAFoAA & dagh EoflA FE FHoHE Histe FAEH A ¢

T Sajete 2o,

Py
ftlo
o

OXE4 93 2~Ed o] (Photoshop & Mlustrator/2-1/741/338}+/3A)171)

o] HFoAe= HA & 7z APelzrt & F Ue EEAFT LB =EFOE Y A

ETE Z83E PHE d3E AL EFog I FPEL 7R Haye 9
H,

3 obrh ol WS HB@,

>

l

[*]
o N

(o3

OdNA Y2 o]3(Principles of Management/2-2/341/387 /34 71)
A@ste] 7= Mg dd 719A D9 dEE sy AEATE T AFH)] A4E
ARIth F8 W& AYFse] A 44, 7IdSA, V98, BIAE, JAEAE



FadE, 49

%
=

o
&
rh
ME
o
ojf
o
K
o
r
tlo
ek
>
X

O
rki
é
>
A
2
i

ofN
>
o
i
v
A

O Z=E3HMass Culture/2-2/A41/38+3 /343D

WE ALF o} vl U} GAAZ BEE FESot fERRE $Eo A3
w ool e 28 HEo|I|E Stk o] FZelMt Eale] A W} ojWT B
Be AR BAYEIE AT, WFLE] A A & oy T 1FD

*

O#F1718 L =g Ae o) d(Advertising Planning & Presentation/2-2/741/38+7 /34171
Z1gold FAU7IZRY &83td Far|ge Aoje /g, Bar|ge 9, Farlg
Aol 74 R B ZAe A, ZEAEA 28 F& Wit ol 2227
F171YAE st ZE Aol A7tA 3 2R B8 Ze Aol AA
A JAHE I3

Ox=gujoje} JA#Z(Premier and Editing/2-2/AA1/3817/3A17D) [a1zeiet an= Jizels =s]
R R =t A 7]££‘r g Jde Zvole}t FHEY 2R Folgt & F
U= NZHo|HE #3 7EAHQ HaYs 3l gEeth Yolrp g 2xE o
2L SEY F Je TYS gt

QA& 9] o)3](Introduction to Newspaper/2-2/A41/38+4/3A17D
2oldt Foldvtel & 71i24°1 X]*‘% S50 53] gAEstd mA g oA A
4 of wet ofFE I AEH HAE A T

Ol A 71 8 (Media Planning/2-2/41/38+4 /34 7H)
T4 FuHYPL A= A AFo] BEHo|th o] E YME wiA EAHS

AAZ G A7) Ho] kA wEoldo} Atk o]F ) B H=e w8 e AA
g gk

OPR 718 9 ¥ <l(Public Relations Planning & Campaign/3-1/7141/38}7 /34| 71)
TR78 o9 A, TRF As FoATge]2 U AN, TR ZA
TR IFOIJE #E, ZHAH A T& TFdh g2 EHHA FRAH AEE
B3t AFFoEN FoEE F53 A4S FHet stue SEAHAI AHE
1

'% ==
FRY 5 U 5Ee M 9 1 3 9le,

i -'
5|
i

O3#1& R u o] ZAHResearch in Advertising, PR & Media/3-1/A41/38+7 /347D



B8 A& B oajF o] &ol BFA A4F AR £ P EAMES vieth =3,
B3 BIE 2AREHY] 9 BHEZR VR ojdEd EAWY & Jdth 53, o] #
FolAe A W FHok #AA, ZAEAY Y, /MEAA, 4F, 2EFE, AEA
T4, A5 AgHy 5& TAHSE &G

O A 2+ &(Practice of Broadcasting/3-1/741/338+3d/34]71)

B gEo uEA e APAFS AAROE olssty ALEE AL BxE st 79
2 2, AR dYE ot AA AAFOoEA FE FAAH AEVIE AL F
AE 718 2%S F5TTh

O3 3 B P A &4l & (Practice of PR Film/3-2/7 /387 /3A131)

B A5 B3, FEIS 7YGARE HF AN FaFA AANHE
EYRE(FY 2EFHHE XPHE FJFH USoEs FAZYYUT. = o] 3 892
& 712A 4 Pl AAste PPM=E 4 3 e s $AF =24, A
oA od AFs8e 57 FAFYUT

gl Ao ()

Ovlgo] F2~7](Media Writing/3-1/241/38-3/3A1%H

BE 423 3ge] 2BHA JALFY S FE F2V)Y R e WD
gad 439 22008 A7 FYeEA U4 Andst Feln /29, Arwd
53¢ g

O71 -2 A (Reporting & Writing News Articles/3-1/241/3874/34131)
o] HEL BREAgAY B ZAE Y] olEF AAE VHEAE Aol FHELS o

AHE B TR Jzet TR Tead ReAR F44 FoHF AW 5L

Y2 AFU A o) ABusiness Communication/3-2/7 41/38+4/3A13H)
2 5o 3o 3 ARFYAolA 7HT o]E2EL AAZORE S5}
Aol o] HEo] FLHAo|t} B3I HZYA YRt 330 ARFYA A

B9 AF BAY TR Y G APPRL ML AEI

o]
2]

o

to K

OUCCHA A& 2<% (Practice of UCC/3-2/AA/38A/3A17D
o] FEo wuld Aol MAZQ Fdlx=gl & 4 = UCCAHZS s 222 2

Azets Ae HFHo=m I 53 F2 I3 A%e THeE d5S Ao

O3 =7 o o) E] H(Advertising Creative/3-2/A41/38+4 /347D
5% goolgHE FaIAted Qo 7 & Aozl & 4 AFUTE O3 o9 A



W EF AelololErt B & AL of 492 5o HASL 1 BRE ATH
& 2 AT E o $UE Fol WA AYAA oA i oeltioly
3 E@/E0] U@ olg R A% v S, TelelolHEAY A2A Ans)
NG 58 + 927 AU =@ dAE Adsl WA TPolEn BHE o
S1813, ow§ FedolElE Aol WRRAE dolUT:

& N gE fo O

Oz o] ¥ e} w18 I (Aftereffect and Motion Graphic/3-2/741/38+7 /34| 31)

GHRYZE IR Jxe T F At Zvlolsh YRR TR Rolg T 4
At djzZeolmEd By /EAA HaYS T SEdTh Yolrt FA 2xg o
ZEIYL 4T 5 UE YL NFIY

O A &4 &(Practice of Web Production/3-2/741/38H3 /3417
o] FEJME Yol T4 P A 1 BHY FHolR] 5L ALHEE FEo|r)
°lg 53 FHEL THH AEjH o 29 WAA A B Es e

O<L82133 31 (0Online Advertising/3-2/7 41/38+7/3A)7H)
o] HEoE A9 Wat= QAEY Bl wutY Fao] B3I ALES &It 28l
Fae] ARAAY, ARSA o], mutd P FF 9 B FF5S i 3o

O3 11PR7Z % (Advertising Management/4-1/2 /384 /341 71)

AOjALSl = 71de] Fu®g ofyg} vgE g FaE e FAED Aok oo o}
gt 22| Fude gt AAZA A2 #AEr|He] BRsHA HEd, o] oA
< °olgd &S gEdh

OYAEA ] &3 (ntroduction to Publishing/4-1/AA41/38+% [3A] Z})

S¥ol# FolRIVEE Hl-vH, 39 A A e 3o 99, 39 £33 9u| 9}
AFA ofm], =3 Farete] A, FavA = A o E”JJr %%— b 5= g5t
53], 2 TH

UntEA wek olue} X, AAANE, AR Sol tfF ola)E B B
o

OBTL u}#A 8l (Below-The-Line Marketing/4-1/A41/38+73/3A17D)

719°] AFS AuE S BAEY 7 E Fol7] A3 Tve A&7 2L 153
HHE B3 B A FHZoe= LEvHod) [Trlee 83 4HA AF 42 49
nAEE ¢ AP Aok 22U ol 'Ol Eole WA QoE J|HgL tgYgd
ZE2RAL T AFY ARFF dEFH B ollg 7YY 57 A ¢ vHguAe
FHdls FHLE TERHE FEIV|E Fth o] YL FAEE 3t F 40 wiA <}
SNSol| *]-¢-F wlAE A2 eA Hoju} thefdt Fejel BIL viAIR ol tis) dolry



A @t =% FU 2 99719, 2T AR 1B, BAZ] LAY ThFe BIL v
AY AE GolgozA SYSolA oBF mgst A AR A4S AsF1A
.

Omngo] A3 gAHMedia Industry and History/4-1/241/38}4 34 31)
vtojikdold Folola oju s FeE 251 JertE APRAEH dAolA nES
ok weba HAA S| mtojiky] Byl ofyel dAe HHoiy] FE T& 1}
I A WollA wAEtE ARTER, AR, AR 5 A

O3 1.4 22 & (Print Advertisement Production/4-1/441/38+73 /3X| 31
o Z+E o2 ES nigoz gy AMFuE A - AFSE FHEolth
kel

To= Azt olely, Elolx gk, tiAel, WR So] HAHo] £

O34 v t) o] Fd(Entrepreneurship in Advertising & Media Company/4-2/841/38}+7/3A]

B3, Fu P vjgoe] Roke] slgold Rololm, olE T FY FHlE RS u)
&tk B AL, FRIAL wHols At B4, 2AFE, A Toll B 7xFH dYE
stgath. A F3, TR, vlrle) A9 gz dee 9 J12H A4S dAnt

O1¢l mt]je] A% (Practice of Personal Media/4-2/A41/38+4/3A17D)
o] FEJAxE= Hrj /\}ﬁl«l AMArgolegt & 4+ e 5213, 7H, #Holx&FHelx], 1%

n:1> rl

B FEH Fol FOAZE WMSw, olo] UE &L s AL BHodT meA
SASS BAU 94 AE B9 12 Flo] A4S A@sA A

O&Art)oju}A B A &(Social Media Marketing Practice/4-2/241/38}4 [34]31)

o|A ulA® A SNSE L34 e 7192 S Aotk o] YL FAUvAR A
FholA 718 FasF SNSo| tigt olF& nlgoE HAAZE SNSAES /MAHstT ol &
93 EA gt FH2AF PHG 24g I, FAY AAIE BHE 53 A
de] g43 9 vAEZEY AFAPE FAd AL & IEF w5 FAHYY
o}.

Ao SHFilm Aesthetics/4-2/A A1/384 /34 71)
=52 dAUALsle] F8 Cﬂ]’“ g2lol Gaol et ol = FXst= A
E 98l 1Y

A7
L)o] wstx s3E i’%?‘&‘i‘r. EY FAHIEolEe ATFHOEA G

_ﬂrhiO

o]

_l



PAsEs st

OA A2 (Electronic Publishing/4-2/AA/38+8/3A17D)

o] #EL& e-bookold Fol7F 18]x 1 vge oWyt 5& st FEo|t of
<3 e-booke] AZFAES s5etal, AFo] weld = e-booke AA A= Fo)

OPR AFYA o] APR Communication/Z A1 /383 /347

PRE A5 AFUAIAH AlZoA gFe YEHJFoIT B HE A= PR 7]z 7
Ha dElE oldlista 7IYGPRFHAIRPR & thdd WA PR @4
PR Al HEE F3] PRo| tih nj#d by 2 AFEZ 8 A4S ¢
==

)%

OF 3 A A 7 &(Advertising Message/ 2 41/3874 /341D

o &2 Fartyu el WAIA JiFt Fa wAA o] dF, MAANA, Favty] e 43I
g, 7hEtelE e 943 98 S5 Wiwo2A 4FHQd B M E AT VxANE
Awnpgith. 53], FuWAIAE AA ZAgs Ry m=g oo, dyu Fa wAF )

2)
T dsdozy sge ais wdo.

Or#A:=nlAE 9 o]d](Introduction to Brand Marketing/A A1/38+73/3A17H
o] #E2 BAEuARS 71BN FFAtE & ¥ EI, HAE upAE,
Z2E BAE ojmX], HAT A Fo Fa% MES o E2R AT BHAT v

o 53, BASug oY AUE PESRD B4

Bl

O #A #&] E(Customer Relationship Management Theory/ 41/38+3 /341 7h)
A #A"E 7)Y YR ASE BY 9 SRt aEA =%
< Al¥sta, AHLstH, Hrlste Aoty thkgk oldjBAAES] U=
HA 7199 354 535 @48t oA a3z 72

=
A" 2 E£31E TEIkeT 2a% e ASstaa ok

L ¢

OAlnl A B A% ENew Marketing Strategy/AA1/38+4 /347D

ntAR Y FAT A P FH 2o olgpd #Il AHRT APEN S Tk &FF LA
Wgs dEsta, APUE B3l Z1gEe] AHEsta e AlntAE Abelel disiA Ay
=
OulAHY

71 FqEE, AGEE, AFEEY &

T Faz AEg ol H Ak

A (Marketing Strategy/Z41/38H4 /34 71)
EE 2A357] 9% nAE A HY HPo] e
gxsto = ulAR BEARA 9 Ad FEES g

=

_’I’I_



)%

A=y

OutA & A & F+(Marketing Case Study/#41/38+4/3A7H)
Ahr|d 3 B-E3 opAE Alg 2 =EES M FAAEAA AZE AY9dEy
< olFstAl e AS HHOE st Atk A VI EY FFH AHS olmES

Az N 2ojn A e B Ho| SeE T,

_’|2_

4N g



=)
T

1: %

AFZN2AA H4F D, )

LIHE &

F(H

AFA24A 9 A=(1) Major Career Exploration & Counseling(1)) -
0.58d | o]& 1A17h

. AEA2AAG AHDe APl e g3 dzze AAHoR B= A
s BHo® 3. w3 45pde] A W FEE AW URUAS = AS BHoE
&)

o .

o7k S 15F AN A - ARG 58 A8eE 54, Mndziad 24
stef olels} e BEUEL AR ANT F UL
8] 8]

N P mz | BT TZHUL H] 2
% | % & % | % & =
d d
NEEECCERCEREE D || SR, opel mapo
2 2
2| Sl et wop] 2| At 2ol st LA el
3| Selste opis] 3| FA%tok BB
(| BEEIEARAE Wtz (| AU BASNATAT
22 =7 B3} A 9%
5 eI e vz E ] 5 FHYHof B [7]1 A
al/xﬂa _E_701 o] . 24/\-17—1/\].9] o]gﬂ
5| EHsIG s 5| ABEE BAAIINCSHH
oA olewle 2 oeuz ol
h=]
8| Mol Az 8| Ml A=A
9| Mo Awae 9| Hy=E MY
10] el 7 2337 10 44 =7
11| Ag % 11| YA FEZH S A AH
o] AzAY Ba]AY s
12 sm74, A san 12 s d e dH
13 9 A2AY gas 14 AEA s
AR A Az AE
L] S A B L AR A 1
ke 2947 A Az A ZEue 3

_’|3_




. Ao}

[

=
2= w4

|

A
L

2 3} 3}

7]

A Eo] Al A

i

=

<

15| T4
AFRZAA
A% &
%2 (Maj
a
jor Career Exploration &
Counselin,
g2) -

0.58Hd / °]& 142

- 14 -

oo
oy
=
H
ﬂ =
K|
= X o
= R A g |3 |8
— —_ i
& Pl NN
o = 2 " | [y . | oV_oo )
o = | E RRE | 7 o Y = | =
3 of ¥ o w4 | T o = 3o X
Y A P Y | R N Sfm | SR
= S Hy | w ©mK | o Rar | X
o o = e Im| B in Keh Mrwﬂ X ~E | R
Hr Wm ojn = ﬂﬁw m@em 550 Mwio z_.y ol mm wn M_Eu Mm,m. )
(Cy % M& Syiol | o< N ) w_mmo G M mio 30| Fo = °
oy - LS TR | T B || X | ur | R b il
Lf EO ,ﬁl ZT—A - ~ ‘ull_ﬁl T | TX ZﬂoW . ﬁuﬁa Y ..%oﬁuhu w.Aro
o oW N T | S G g = E = wd | M
e TR = e uaﬁoﬁoa@@ A | =E |
gyt ‘ © | |ER o8 | e op Y
X AT — o~ x| ONF — MHUTm Ewn fze)
DY o | o | 2 CUT I nl X
E._ — — S ,ﬁ Tom
o o B IS e Mo
NG z o 213 =
= = = 5
o
H Zo I -
” @ % w _ﬂ ﬂ Ho
o T oo 5| A oS Mo | XV
R X E = TN ~
S djo A= fay Y N B T
w X = Q. E| o N o o = olur
A ol o o |D = g %&o o B o 5 -
© N R e s =R | 3 . g 9 = |z |7 5
BnY SR T e | K | = FE R
oy — or o ﬂTE_. o ST zn ~ e AN S o =
S |im| 2T o et g o ie G (5 e | b =
_Bw Gl e o | T L == oper | Oy |
KT o o o | ol o R WL o |9k A_uﬂ_u_wﬂ ~ o | ujp
) ° o K e cigls BT s s &
_ =5 5T % N = |
N T ~ | e | R BB RN T o B
o o ~X ﬂuﬂo 01_ ML _.A]Jl ﬂAl‘.ﬂE ey :.LO * ET/
TR - z |z e iy || | 2
- o | @ | o [ oo | 55 Ly oy
~ || ol Tl | B i
[e) p— N ot
[aN] — M e
—






